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International tourism remains strong in Key figures
the first four months of 2018

. _ _ . _ International tourist arrivals 2017 Jan-Apr 2018
¢ International tourist arrivals grew 6% in January-April World 16.8% 16.2%
2018 compared to the same period last year.
Europe +8.4% +6.8%
e Results r?flect a continuation of the stro‘ng trend seen in Al el (e Bealie +5.6% +7.8%
2017 (+7%) and so far exceed UNWTO’s forecast of Americas +3.3% +3.0%
4% to 5% for the year 2018. ;
Africa +9.0% +5.6%
e Growth in the first four months of 2018 was led by Asia Middle East +4.6% +4.5%
and the Pacific (+8%) and Europe (+7%), while Africa
(+6%), the Middle East (+4%) and the Americas (+3%) Source: UNWTO  (Data as collected by UNWTO June 2018)
also recorded sound results. Provisional data based on information to date.

« Confidence in global tourism remains strong according

to the latest UNWTO Panel of Tourism Experts survey. International Tourism Receipts (% change, real terms)
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particularly upbeat sentiment in Africa, the Middle East 10 1

and Europe. Experts’ evaluation of tourism performance 8.1 78

in the first four months of 2018 was also robust, in line &1

with the strong results recorded in many destinations 61 48 48
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e International tourism receipts increased 5% in 2017 in Pactle

real terms (local currencies at constant prices) to reach Source: World Tourism Organization (UNWTO) ©

US$ 1,332 billion globally, some US$ 94 billion more

than in 2016. Results are consistent with the solid trend Contents

in international tourist arrivals, which grew 7% in 2017.

1. International tourist arrivals: January-April 2018 3

e The Middle East led growth in tourism receipts with a 2. International tourism receipts 2017 7

13% increase in 2017, followed by Africa and Europe 3. UNWTO Confidence Index: Panel of Tourism Experts 10

which both recorded 8% growth. Receipts grew 3% in o

Asia and the Pacific and 1% in the Americas. Europe Statistical Annex Annex-1 to Annex-27

recorded the highest growth in absolute terms, with an
increase of US$ 50 billion to reach US$ 512 billion, or
38% of the world’s international tourism receipts.
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The World Tourism Organization (UNWTO) is the United
Nations specialized agency mandated with the promotion of
responsible, sustainable and universally accessible tourism.

UNWTQO’s membership includes 158 countries, 6 Associate
Members, two Permanent Observers, and over 500 Affiliate
Members representing the private sector, educational
institutions, tourism associations and local tourism authorities.
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About the UNWTO World Tourism Barometer

The UNWTO World Tourism Barometer is a publication of
the World Tourism Organization (UNWTO) that monitors
short-term tourism trends on a regular basis to provide
global tourism stakeholders with up-to-date analysis on
international tourism.

The information is updated six times a year and includes
an analysis of the latest data on tourism destinations
(inbound tourism) and source markets (outbound tourism).
The Barometer also includes a Confidence Index based on
the UNWTO Panel of Tourism Experts survey, which
provides an evaluation of recent performance and short-
term prospects on international tourism.

The UNWTO Secretariat wishes to express its gratitude to
those who have contributed to the production of this
UNWTO World Tourism Barometer, in particular to
institutions that supplied data, and to the members of the
UNWTO Panel of Tourism Experts for their valuable
feedback and analysis.

For more information including copies of previous issues,
please visit: mkt.unwto.org/barometer

We welcome your comments and suggestions at
barom@unwto.org.

Data collection for this issue was closed on 20 June 2018.

The next issue of the UNWTO World Tourism Barometer is
scheduled for September 2018.
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1. International tourist arrivals:
January-April 2018

International arrivals grew 6% in the first four
months of 2018

e International tourist arrivals (overnight visitors)
increased 6% in January-April 2018 compared to the
same period last year, according to provisional data
available to date.

e This represents a continuation of the strong results of
2017 (+7%) and exceeds the rate of 4% or higher
growth recorded every year since 2010.

e Growth was led by Asia and the Pacific (+8%) and
Europe (+7%) in this four-month period.

e Africa (+6%) enjoyed sound results, as well as the
Middle East (+4%) and the Americas (+3%).

e The January-April period represents some 28% of the
yearly total arrivals and includes the winter sports
season in the Northern Hemisphere, the summer
season in the Southern Hemisphere, the Chinese New
Year and the Easter holiday, among others.

e Growth to date exceeds UNWTO'’s forecast of 4% to
5% for the year 2018, as reported in the January edition
of the UNWTO World Tourism Barometer. However, the
first four months of the year are low season in many
countries and therefore not necessarily indicative of the
full-year trend.

e The current analysis is based on a limited selection of
countries with 2018 data available. No data for 2018
has yet been reported by several key destinations,
including France, the United Kingdom, the United
States and China. By subregion, coverage is still
particularly limited in Subsaharan Africa, the Middle
East and Central and Eastern Europe.
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Asia and Europe led growth at the start of 2018

All regions enjoyed an increase in international arrivals,
led by Asia and the Pacific (+8%), where South-East
Asia (+10%) and South Asia (+9%) drove results.

Europe (+7%), the world’s largest tourism region, also
performed strongly this four-month period, led by
destinations in Southern and Mediterranean Europe
and Western Europe (both +8%).

Growth in the Americas is estimated at 3%, with the
strongest results in South America (+8%). Data is still
pending from the United States, the region’s largest
destination.

Results in the Caribbean (-9%) reflect mixed
performance across the subregion, with some
destinations still recovering from the impact of last
year’s hurricanes.

Africa (+6%) consolidated last year’s robust results, led
by Subsaharan Africa (+6%) while North Africa saw a
4% increase. Available data in the Middle East points to
a 4% increase, with mixed results across destinations.

-




Volume 16 * June 2018 UNWTO Worid Tourism Barometer

International Tourist Arrivals by (Sub)region

Full year Share Change Monthly/quarterly data series

(percentage change over same period of the previous year)

2000 2005 2010 2015 2016 2017 2017* 16/15 1716  2018* 2017
(million) (%) (%) YTD Q1 Jan Feb Mar Apr Q1 Q@2 Q@ o

World 680 809 952 1,195 1,239 1,323 100 3.7 68 62 69 51 65 90 45 40 95 73 67

Advanced economies’ 430 469 515 655 685 725  54.8 47 58 53 62 37 63 83 35 43 87 59 54

Emerging economies’ 250 339 437 540 554 597 45.2 25 79 7.1 7.7 65 68 97 57 36 106 93 82

By UNWTO regions:

Europe 3929 4527 487.7 6051 619.0 671.1 50.7 23 84 6.8 79 71 67 98 43 45 116 96 7.8
Northern Europe 448 547 566 698 738 773 5.8 58 48 14 23 17 20 30 -04 81 92 32 -07
Western Europe 139.7 1417 1544 1815 1815 1946 147 00 72 78 88 72 78 11 55 23 124 68 90
CentrallEastern Eur. 69.6 95.3 986 1224 1267 133.0 10.1 35 49 6.3 70 72 64 72 50 40 63 59 84
Southern/Medit Eur. 1390 1611 1781 2314 2371 2662  20.1 24 123 80 100 91 76 126 45 58 145 148 95

- of which EU-28 3368 3675 3830 4786 4998 5381 407 44 77 56 69 58 57 87 29 52 115 80 63

Asia and the Pacific 1104 1541 2082 2841 3059 3232 244 7.7 56 78 82 49 97 102 67 54 57 42 70
North-East Asia 584 859 1115 1421 1543 1595 121 86 34 63 61 23 81 80 69 56 30 05 45
South-East Asia 36.3 49.0 705 1042 1108 1204 9.1 63 86 100 106 83 109 129 79 63 99 85 99
Oceania 9.6 10.9 1.5 14.3 15.7 16.6 1.3 97 6.0 5.2 64 -25 114 102 15 45 113 51 45
South Asia 6.1 83 147 235 251 267 20 70 6.1 88 106 88 111 120 24 10 14 78 10

Americas 1282 1333 1504 1937 2007 207.3 157 36 3.3 30 37 19 28 64 10 21 71 26 24
North America 915 899 995 1275 1309 1333 1041 27 18 441 52 43 45 66 15 04 40 11 24
Caribbean 171 188 195 241 252 2641 20 47 34 95 -83 -102 -93 -56 -13.0 31 137 57 99
Central America 43 6.3 78 10.2 10.7 11.2 0.8 41 47 5.7 58 32 44 97 56 31 126 33 10
South America 153 183 236 319 339 367 28 6.3 84 77 72 31 64 150 98 75 137 73 104

Africa 26.2 34.8 50.4 53.6 57.8 63.0 4.8 79 9.0 56 52 68 21 64 67 53 114 93 74
North Africa 102 139 197 180 189 217 16 50 147 44 22 138 61 -01 96 174 173 129 133
Subsaharan Africa 160 209 307 356 389 413 3.1 93 62 6.1 65 42 58 96 51 08 84 65 48

Middle East 224 337 554 581 556 582 44 43 46 45 46 28 45 64 43 -20 109 09 101

Source: World Tourism Organization (UNWTO) © (Data as collected by UNWTO June 2018)

' Classification based on the International Monetary Fund (IMF), see the Statistical Annex of the IMF World Economic Outiook of April 2016, page 146,
atwww.imf.org/externalins/cs.aspx?id=29.
See box atpage 'Annex-1'for explanation of abbreviations and signs used

World: Inbound Tourism

International Tourist Arrivals and Receipts Inbound Tourism 1995-2017 (Index)
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Pages 1-4 of this document constitute the Excerpt of the UNWTO World Tourism Barometer. The full document is available free of
charge for UNWTO Members and subscribers from the UNWTO elibrary at http://mkt.unwto.org/barometer. This release is available in
English, while the Statistical Annex is provided in four languages.
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